
Déjà vu – the feeling of having seen
something before while simultaneously 
feeling a sense of novelty. 

Déjà entendu – the feeling of having 
heard something before while 
simultaneously feeling a sense of novelty.
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Do these metacognitive sensations 
serve as adaptive functions?

Are déjà vu-like states associated with 
increased feelings of curiosity?
Increased inclination to use resources?
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Déjà vu more likely 
in spatially similar 

environments
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*

Experiment 1 – Average 
Curiosity Ratings

p < .001, d = .89

Experiment 2 – Average 
Curiosity Ratings

p < .001, d = 1.44

Experiment 1 – Average Probability of 
Commission Errors

p < .001, d = 1.77

p = .01, d = .41 p = .01, d = .34p = .01, d = 2.47p < .001, d = 1.68

Experiment 2 – Average Probability 
of Commission Errors

p < .001, d = .66

Déjà vu-like states may serve adaptive 
functions in larger memory system. 

• Increased subjective curiosity
• Increased internal search efforts 

(commission errors, retrieval search time)
• Increased external search efforts

(expenditure of limited resources)

Will participants show heightened levels of curiosity during 
déjà vu-like states?

Will participants show increased commission error rates?

Will participants be more likely to use their limited resources 
to receive relevant target information?

Will participants spend longer time on the Recall Prompt while 
experiencing déjà vu-like states?

Future Directions
Role of Agency?

“It was an environment 
with sea creatures.”

“From the movie Aladdin.”
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